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Abstract:- In the confemporary digital era, onlime
consumer evalwatioms exert sigmificamt sway ower
purchase choices, shaping consumer viewpoints and
affecting bosiness profitability. Nonetheless, the rise of
connterfeit reviews has emerged a3 a notable
apprebension, prompting scholars to imvestigate varions
hodolosies for idemtificati This N .
m{u‘h:slrmntl-fum:hll.cmhﬁhl;n

mizleading emtries. Despite progress made in curtailing
the impact of commterfeit reviews, this review exposes
persisiing gaps in owr comprebension. Consequently, it
calls for steadfast exploration and ingenmity in the realm
of fake review defection As the dipital landscape
continmes to evolve, so toe mmst owr approaches to
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L INTRODUCTION

In today's digital landscape, online ConSUmEr TEVIEWS
have emerped as vital sources of information for dedision-
making, offering valuable nsights into product quality and
service safisfaction However, the imtegrity of these
platforms faces a significant threat: the proliferation of fake
reviews. Crafted to deceive and sway consumer percepiions,
these deceptive evaluations undermine the credibility of
online review systems, eroding consumer trust. This review
paper undertakes a thorough examination of the realm of
fake review peneration and detection, drawing on a diverse
range of scholarly comtritutions. Throogh these nsighis, the
complex issoe of fake reviews is illominated snd evolving
stratepies and methodologies for combating them are
revealed. Businesses operating in the e-commerce sphere
have come to understand the pivotal role of nser reviews in
shaping consumer perceptions and infloencing purchasing
decisions. Nevertheless, these platforms have inoeasingly
become targets for dishonest actors whe employ fake
reviews to artificially boost the appeal of inferior products
or tarnich the reputations of competitors. Soch framdulent
practices cast doubt on the awhenticity of comsumer
feedback platforms, necessitating robust interventions.
Fesearch papers highlichted in this review delve imto
varigus aspects of the fake review challenze Some explore
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the creation and identification of fHke reviews, uwilizing
advanced natwal lanpuage processing techniques like
ULMFiT and GPT-2 to generate synthetic product reviews
based on extensive e-commerce datasets. These smdies
indicate that machine dassifiers exhibit considerable
potential in identifying foke reviews, often swpassing
boman raters in terms of acomracy, consensus, amd
efficiency. Another cluster of research papers delves into the
technigues ufilized for detecting frandulent feedback. This
exhmustive survey of scholarly works provides wvalnable
insights inte the evolution of detection methodologies within
the domain of fake review identification. The papers
pinpoint deficiencies in omrent research and underscore the
promise of advanced models like FoBERTa in bolstering
detection accuracy. In summary, the collective body of
research papers underscores the seriouwmness of the fake
review challenge in the digital age and the waried and
evolving approaches employed in its detection and
discoveries, offering 3 comprehensive overview of the field,
identifying research laomse snd outlining & tajectory for
futore research and practcal implementstions. By
comprehending the diverse aspects of ke review
generation snd detecton, this paper endeavors to equip
tusinesses, consumers, and oline platforms with the tools
to navigate the miricate realm of online reviews and make
well-informed decisions.

o LITERATURE REVIEW

Mohawesh et al [1] propose considering several factors.
such as review count, review lemgth review duration,
positive ratio, snd negative ratio to detect fake reviews.
They sugpest using Al techniques, particularly gathering
similar articles, predicting their content, topic similarity, and
keyword extaction from pews siories. By analyzing the
time spent reading sn article, the system learms wunser
interests, determining whether the wser likes the article and
their indicated levels of inferest in other subjects. Given the
proliferation of news reports, it is omcial to develop a
solution that puides consumers to relevant articles based on
their preferences. The proposed framework combines
various approaches o news recommendstions to fimther
improve the likelihood of suggesting a relevant artcle to
TSers.
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